ABSTRACT
INTRODUCTION
There are more and more people who seek hotels and restaurants on mobile devices. Mobile marketing services has more significant role in the promotion of tourism. With more than one billion smartphones in use in the market today (Business Wire, 2012) Here will be explained some types of mobile marketing channels that can be useful for tourism industry, depending on their target users preferences (Rayfield, 2010) :Mobile Applications: apps are a good way to connect with consumers, as they can be easier to use than the mobile web. Some apps allow for adverts within the applications design too; In comparison with traditional methods of advertising, the main advantage of mobile advertising is that it can reach the target customers anywhere anytime, in order to promote the selling of tourism products or services (Karthikeyan and Balamurgan, 2012) .
tool is used to prescribe the attributes for improvement and also provide guidance for strategic development (Slack, 1994) .
Using performance on the x-axis and importance on the y-axis, the two dimensional IPA model is divided into four quadrants. As a result, Concentrate Here, Keep up the Good Work, Low Priority, and Possible Overkill are created is four quadrants. An example of IPA framework is shown in Figure 1 . IPA is used to evaluate the level of importance attach to the benefits and also to examine the level of satisfaction to find out attributes that are doing well and attributes that need to be improved, which require actions immediately.
. Variable defined:
1. perceived ease of use: users believe that using technology in their work or life/ease of service 2. perceived usefulness: users believe that using technology/services can increase in work or in life itself, and help future 3. enjoyment: users consider using technology/service can feel funny 
